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SUBJECT:
DATE:

OF C
LR REIRT

Doug Chorvat, Jr.

Clerk of Circuit Court & Comptroller - Hernando County
20 N. Main Street, Brooksville, FL 34601 - (352) 754-4201

Tourist Development Council (TDC) Members

Department of Financial Services

Doug Chorvat, Joshua Stringfellow, Toni Brady, Tammy Heon, Shaun Kusnierczak
March 2023 Tourist Development Tax Collections from February 2023 Activity
April 19th, 2023

Comparison of Collections Current Year to Prior Year

Current Year Prior Year
Tourist Development Tax- March Collections for February Activity $ 181,234 $ 153,504
Destination Development- March Collections for February Activity $ 45,308 | $ 38,376
Total $ 226,542 | $ 191,880
Year-to-Date $ 1,062,498 | $ 920,464
Fiscal Year Revenue Comparison
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LR OIRSIRT

Doug Chorvat, Jr.

Clerk of Circuit Court & Comptroller - Hernando County
20 N. Main Street, Brooksville, FL 34601 - (352) 754-4201

TO: Tourist Development Council (TDC) Members
FROM: Department of Financial Services
CC: Doug Chorvat, Joshua Stringfellow, Toni Brady, Tammy Heon, Shaun Kusnierczak
SUBJECT: April 2023 Tourist Development Tax Collections from March 2023 Activity
DATE: May 10th, 2023
Comparison of Collections Current Year to Prior Year
Current Year Prior Year
Tourist Development Tax- April Collections for March Activity $ 235,285 $ 191,950
Destination Development- April Collections for March Activity $ 58,821 $ 47,987
Total $ 294106 | $ 239,937
Year-to-Date $ 1,356,605 | $ 1,160,401

Fiscal Year Revenue Comparison
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Revenue Activity Reported $192,014
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Year-to-Date Expenditures

As of May 22, 2023

Outstanding

Account Budget YTD Expenses | Encumbrances Balance
Personnel & Benefits $332,093 $194,447 $0| $137,646
Operating Expenses $847,096 $473,133 $163,067| $210,895
Non-Operating Expenseqd $1,501,969 $0 $0| $1,501,969
Transfers to Other Funds $49,239 $6,300 $0 $42,939
Total Budget $2,730,397 $673,880 $163,067| $1,893,449

MR, 5/22/2023 11:15 AM
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Video’s Created

38th Annual 'Art in the Park' on Florida's Adventure Coast (2023)

Unveiling of 'Flora' for The Mermaid Tale Trail at The Greater Hernando

Chamber of Commerce (2023)

Rusted Jade Art Collective on Florida's Adventure Coast (2023)

Unveiling of 'The Way Home' for The Mermaid Tale Trail by Century 21 Alliance
Realty (2023)

Will McLean Music Festival on Florida's Adventure Coast (2023)

Nature Coast Bike Fest on Florida's Adventure Coast (2023)

Unveiling of 'Nova' at Roger's Park for The Mermaid Tale Trail Sponsored by
Sarah Hill Realty (2023)

Margo's Blueberry Farm - From Bark to Berries (2023)

Unveiling of 'Nico & The Velvet Underwater' For The Mermaid Tale Trail (2023)
Unveiling of 'The Kraken' at The Silver Dolphin Restaurant For The Mermaid
Tale Trail (2023)

Unveiling of 'Clarise' at Sparacia Witherell Family Winery For The Mermaid
Tale Trail (2023)

The Unveiling of 'lla' at Wellcome OM For The Mermaid Tale Trail (2023)
Unveiling of 'Patience' For The Mermaid Tale Trail on Florida's Adventure Coast

(2023)

Halo's Hangouts on Florida's Adventure Coast - Hernando Beach Tropical Grille

(2023)

Earned Media

Weeki Wachee Springs State Park welcomes public to "SPRING BREAK DAY
TRIP"

Photo Essay: Mermaids of Weeki Wachee Springs State Park

A walk on Florida's wild side (as told through a series of animal encounters) -
Atlanta Magazine

Exploring Florida's Adventure Coast, Brooksville - Weeki Wachee



https://youtu.be/KwsVCOhDCVw
https://youtu.be/AI3wq8D4i8k
https://youtu.be/AI3wq8D4i8k
https://youtu.be/0OILOt9UHPI
https://youtu.be/kObktc_NFts
https://youtu.be/kObktc_NFts
https://youtu.be/PP6KBqgt-oY
https://youtu.be/DhMswcjYziw
https://youtu.be/eOcEwefO_lY
https://youtu.be/eOcEwefO_lY
https://youtu.be/3O9V2siq6sA
https://youtu.be/uRpLBt6wZ1w
https://youtu.be/cvLu4x0AMkQ
https://youtu.be/cvLu4x0AMkQ
https://youtu.be/ZbAj38xh_wA
https://youtu.be/ZbAj38xh_wA
https://youtu.be/rm6fVEh1skc
https://youtu.be/baAlukAwmh4
https://youtu.be/baAlukAwmh4
https://youtu.be/Vx5bNdQYsFo
https://youtu.be/Vx5bNdQYsFo
https://pioneertable.com/2023/03/weeki-wachee-springs-state-park-welcomes-public-to-spring-break-day-trip/
https://pioneertable.com/2023/03/weeki-wachee-springs-state-park-welcomes-public-to-spring-break-day-trip/
https://www.thecut.com/2023/03/mermaids-weeki-wachee-springs-state-park-photo-essay.html
https://www.atlantamagazine.com/travel/a-walk-on-floridas-wild-side-as-told-through-a-series-of-animal-encounters/
https://www.atlantamagazine.com/travel/a-walk-on-floridas-wild-side-as-told-through-a-series-of-animal-encounters/
https://authenticflorida.com/floridas-authentic-adventure-coast/

Blogs

e ARTISTIC COMMUNITIES ON FLORIDA’S ADVENTURE COAST
e SPRING BREAK ADVENTURES — A GETAWAY GUIDE FOR NON-PARTY ANIMALS



https://floridasadventurecoast.com/artistic-communities-on-floridas-adventure-coast/
https://floridasadventurecoast.com/spring-break-adventures-a-getaway-guide-for-non-party-animals/






https://youtu.be/77y_b1GXHYc
https://youtu.be/77y_b1GXHYc
https://youtu.be/7ofTdFo0F7g
https://youtu.be/YbhmliGbQaQ
https://youtu.be/YbhmliGbQaQ
https://youtu.be/7BoAr70sS-U
https://youtu.be/9GUwSzrld_o
https://youtu.be/9GUwSzrld_o
https://youtu.be/2wsDpiVYeLY
https://youtu.be/2wsDpiVYeLY
https://heartlandlivingmagazine.com/75-years-of-mermaids-and-counting/
https://www.forbes.com/sites/erikmatuszewski/2023/01/23/a-21-hole-golf-course-cabot-citrus-farms-unveils-plans-for-unique-third-layout/?sh=293697677823
https://www.forbes.com/sites/erikmatuszewski/2023/01/23/a-21-hole-golf-course-cabot-citrus-farms-unveils-plans-for-unique-third-layout/?sh=293697677823
https://naturecoaster.com/celebrate-everything-blueberry-and-colt-ford-at-the-brooksville-blueberry-festival/?no_cache=1681340464&fbclid=IwAR3L6nxYGrHQX-AxwbDP2yIYByX0SgJUMADKaedgW2OUiyw4QNDNjmE6LgM
https://naturecoaster.com/celebrate-everything-blueberry-and-colt-ford-at-the-brooksville-blueberry-festival/?no_cache=1681340464&fbclid=IwAR3L6nxYGrHQX-AxwbDP2yIYByX0SgJUMADKaedgW2OUiyw4QNDNjmE6LgM
https://www.thetravel.com/best-florida-water-parks/
https://www.narcity.com/storybook-florida-spots-you-can-visit-each-one-is-like-stepping-into-a-fantasy-world
https://www.narcity.com/storybook-florida-spots-you-can-visit-each-one-is-like-stepping-into-a-fantasy-world
https://travel2next.com/florida-state-parks/
https://www.businessinsider.com/netflix-docu-series-queer-eye-producers-explores-mermaid-culture-2023-4
https://floridasadventurecoast.com/celebrate-earth-day-at-the-wellcome-om-integral-healing-wellness-center/
https://floridasadventurecoast.com/celebrate-earth-day-at-the-wellcome-om-integral-healing-wellness-center/
https://floridasadventurecoast.com/blueberry-season-a-springtime-family-adventure/

March 2023 LEADS Report

LEADS Report - March 2023

TOP STATES & COUNTRIES - ALL LEADS

ON
TopStates:| o | oy | 1 |on|pal N [Kky| N |ny| mi |ealok|cal wi|sc|ma| e [nc| va|ms|mp| 1a| ks | AL |az| nv [walmo| me|[Tn] D | NE | LA ND co | PR | (CANADA) | Total
ALL LEADS - TOTAL 251 9(o9|o|s|8|6|6|6| 6 |s|s|s|s|s|s|s|alalalals]| 22222222 2]2|2] 1 1 | 1 1 168
|BREAKDOWN BY LEAD TYPE
Top States & Countries: ON
P [FL{oH| IN [MI[PA| IL [NY[WiI|sc| mA |[cT|Ky|oOK| NJ [MD|cA| GA|IA| TX | NC| vA |Ms| MO | ME|Ks| AL | LA| AZ| NV [ND|{WA| co | PR | (CANADA) | Total
Visit Florida - Hernando & Weeki
Wachee (unique leads) 2008 8|6|6|6]|5|5|(5| 5 |5|4|4|4|4)4] 3333133 2 211|112 f1]1f1]1 1 131
Top States:| +y | ¢ | 1L [pa| Ky | N |GA|oH| NY| ok |ca|nc|va| ms |ks| aL| az [nv|wa|Tn| 1D | NE | Total
American Road Leads 6l s {32222l 2 |22l a2l |l2]1]1] 37

March 2023 Leads Report created by SW on 5/4/2023

F:\TDC\Staff Reports\Leads Report\Oct 2022 - Sept 2023\March 2023 Leads Report



March 2023 LEADS Report

Expected Arrivals (Miles Media Leads Only) - March 2023

All States OH FL PA IL CT 1A MD Mi NJ OK SC WI CO |GA|IN|KS|KY |LA|MA| MO [MS |NC |NV| ON (Canada) | TOTAL
LEADS| 5 5 4 2 2 2 2 2 2 2 2 | 1frf2)l 2|22 2]21]|1]1 1 48

Arrival Months - All States/Regions

Month MAR 2023 | APR 2023 | MAY 2023 | JUN 2023 |[JULY 2023 AUG 2023 |SEPT 2023] OCT 2023 | NOV 2023 | DEC 2023 | JAN 2024 | FEB 2024
Expected
Arrivals

3 6 10 8 5 4 1 4 2 1 1 3

Arrivals By Region

In-State | International
Midwest South Northeast | West (Florida) (Canada)

Leads 19 11 10 2 5 1

Region

Regions & Included States:

Northeast: CcT MA ME NH NJ NY
PA RI VT

South: AL AR DC DE GA KY

*not incl. FL LA MD MS NC oK SC
TN TX VA WV

Midwest: 1A IL IN KS Mi MN
MO NE ND OH SD wi

West: AZ CA co ID MT NM
NV OR uT WA WY

Out of State: = CANADA

March 2023 Leads Report created by SW on 5/4/2023 F:\TDC\Staff Reports\Leads Report\Oct 2022 - Sept 2023\March 2023 Leads Report



April 2023 LEADS Report

LEADS Report Yearly Overlook - April 2023

Total Leads for Florida's Adventure Coast* - Fiscal Year 2022-2023: 1,202
Total New Emails for Florida's Adventure Coast: 763
Month Oct22 | Nov-22 | Dec22 | Jan23 | Feb-23 | Mar-23 | Apr23 | May-23 | Jun23 | Jul23 [ Aug23 [ sep23 [
Florida's Adventure Coast - VISIT FLORIDA MAGAZINE - (Miles Media)
Total 102 67 77 121 117 129 123 736
Emails Included 36 21 25 57 58 54 57 308
Weeki Wachee Springs State Park - VISIT FLORIDA MAGAZINE / MILES MEDIA (*Not included in Total Leads)
Total 105 67 78 109 | 22 | 18 16 | 415
AAA LIVING WORLD
Total 7 8 5 5 1 0 0 26
Emails Included 4 6 4 2 0 0 0 16
AMERICAN ROAD MAGAZINE
Total 158 24 92 75 11 37 43 440
Emails Included 198 24 92 75 11 36 43 439

UNFINISHED April 2023 Leads Report created by SW on 5/4/2023

F:\TDC\Staff Reports\Leads Report\Oct 2022 - Sept 2023\UNFINISHED April 2023 Leads Report



April 2023 LEADS Report

LEADS Report - April 2023

TOP STATES & COUNTRIES - ALL LEADS
Top States: ON
P ‘| FL| PA |OH|GA[TX|MI|IL| NJ[TN| CA |IN[NC|[NY| AL |VA| OK| WI | AZ| SC | NE| KY | MA|[MO| AR| CT | NV |CO| IA [ OR|MN|MS| DE [ WV | VT SD NM| PR |UT|WY|AK|ME| (CANADA) |DC| Total
ALL LEADS - TOTAL 13 1119|9991 9|6| 6 5|54 4433333212212 2 |22|1]1)1]1f{1] 1] 1 1 11 1 |11 ]1(1 1 1| 166

[BREAKDOWN BY LEAD TYPE

ON

Top States & Countries:| | | | pp [Ga| i |7x|mi|Tn] ca| i [va|nc| ac| ok [Ne| N | nv | wi| az | sc | kv [ malmo| ar| co | nv | 1a|ms| o |wv] vi|nm| pr | wy | (canapa) | bc | Total

Visit Florida - Hernando & Weeki
Wachee(uniqueleadS) 18 10 8 717]|16|6]|5 5 4 413 3 3 3] 2 2 2 2 2 2 2 2 2 2 1 1(1 1 (1)1 1 1 1 1 1 123

Top States:| pa | ny | 7x | mi|in|Ga| it | nc|nY| o |on|Tn| ca| AL |wi| az| sc [ nv| or | Mn| sp | uT | ak| ME | Total

American Road Leads 5 5| 3| 31 31 2| 2| 2 2 2l 1 1] 1 1 1] 1 1l 1 1 1 1| 1| 11 1] 43

UNFINISHED April 2023 Leads Report created by SW on 5/4/2023 F:\TDC\Staff Reports\Leads Report\Oct 2022 - Sept 2023\UNFINISHED April 2023 Leads Report



April 2023 LEADS Report

Expected Arrivals (Miles Media Leads Only) - March 2023

All States FL GA Mi PA IL X CA| CO [ KY [ NE | NJ | OH |OK| WI [AR|IN [MO|MS|NC|NM|SC|TN|VA| VT |WY | TOTAL
LEADS| o 5 5 4 3 3 |2 2221221221112l |2|2]2|l1]|]1] 56

Arrival Months - All States/Regions

APR JULY ocT| Nov | pec| yaN | FEB
Month 2023 |MAY 2023| JUN 2023 | 2023 |AUG 2023 |SEPT 2023]2023| 2023 | 2023|2024 2024
STEEES 5 17 13 7 5 3 0 3 1] 1| 1
Arrivals

Arrivals By Region

In-State Out of
Midwest | South | Northeast West (Florida) State

Leads 16 18 7 6 9 0

Region

Regions & Included States:

Northeast: CT MA ME NH NJ NY
PA RI VT

South: AL AR DC DE GA KY

*not incl. FL LA MD MS NC oK sc
N X VA WV

Midwest: 1A IL IN KS Mi MN
MO NE ND OH SD wi

West: AZ CA co ID MT NM
NV OR uT WA wy

Out of State:

UNFINISHED April 2023 Leads Report created by SW on 5/4/2023 F:\TDC\Staff Reports\Leads Report\Oct 2022 - Sept 2023\UNFINISHED April 2023 Leads Report



Brooksville Welcome Center - March 2023 Report

Total Walk-ins since opening, approx.*: 5,758

*Reporting began in June 2020

Total Walk-ins for FY 2022-2023, to date: 1,480

(Fiscal Year: Oct. 1, 2022 - Sept. 30, 2023)

Total Phone Calls for FY 2022-2023, to date: 1087

(Fiscal Year: Oct. 1, 2022 - Sept. 30, 2023)

Visitors
Brooksville
v,‘".‘tth'y Walk-in Walk-in | Main Street
ISItors Visitors Residents (approx.) Total
March 2023 134 147 20 301
Conversions
Captured Lunch/ . . . Intent to
Visits: Dinner eyl O Return Total
Totals 18 40 2 16 76
Interests & Comments
. , Florida's
Interests: Mermalc_l Florzlda .,| Adventure | Things to Do |Restaurants Ever_lts &
Tale Trail |Mermaid Trail Festivals
Coast Map
Totals 94 60 42 28 15 15
Weeki
Interests: |C'Y/County| Wachee | o, . Map |HiStory&0Id| wiiiife | Breweries
Map Springs State Homes
Park
Totals 15 11 10 7 7 6
Phone Calls
Monthly
e eals In-state Out of State Total
March 2023 80 79 159

F:\TDC\Staff Reports\Brooksville WC Reports\Oct 2022 - Sept 2023\March 2023 Brooksville WC Report



Brooksville Welcome Center - April 2023 Report

Total Walk-ins since opening, approx.*: 6,081

*Reporting began in June 2020

Total Walk-ins for FY 2022-2023, to date: 1,803

(Fiscal Year: Oct. 1, 2022 - Sept. 30, 2023)

Total Phone Calls for FY 2022-2023, to date: 1087

(Fiscal Year: Oct. 1, 2022 - Sept. 30, 2023)

Visitors
Brooksville
Monthly Brooksville Blueberry
Visitors Walk-in Walk-in Main Street Festival
Visitors Residents (approx.) (approx.) Total
April 2023 21 46 36 220 323
Conversions
Captured Lunch / . . . Intent to
Visits: Dinner BERTEIL ORI Return Total
Totals 13 9 2 5 29
Interests & Comments
Mermaid Florida s Events & History & Old
Interests: . . .| Adventure . Restaurants
Tale Trail |Mermaid Trail Festivals Homes
Coast Map
Totals 33 19 15 11 10 9
May-Stringer . .
Interests: House Things to Do L7 Th".lgs t_o Do Directions Shopping
Map with Kids
Museum
Totals 8 7 7 6 5 5
Phone Calls
Monthly
Phone Calls In-state Out of State Total
April 2023 N/A N/A 0

F:\TDC\Staff Reports\Brooksville WC Reports\Oct 2022 - Sept 2023\April 2023 Brooksville WC Report



Visitor Information Center - Distributions for March-April 2023
Distributions & Partner Visits
. Weeki i
FAC General | FAC Folded | FAC Maps oo FAC Golf | CINSeqUt |\ hee Florida ~ 14,0 'maid Tale|BMS Events| Brooksville Hand
Partner Paddling Hill Historic . Mermaid Trail . . oo
Brochure Maps (Tear-off) Brochure . Springs Trail Map Brochure |Shopping Flyer| Sanitizers
Brochure Site Map
Brochure
Hernando County Arts
. 30
Council
Treasures from the Heart 25
Spring Hill Souvenirs 200 100
The Dolan House B&B 25 25
Legacy Lane Weddings 50
Wesleyan Village 50 25
Country Depot 100 100
Blueberry Fest 75 500
Historic Hernando
Preservation Society 100 60
Easy Street 200 100 200
Travel Expo in The Villages 300 300 100 100 100 200
Totals: 300 700 400 100 0 25 100 310 130 1000 0 0

Mar-Apr 2023 Distributions Report created by SW on 5/17/2023 F:\TDC\Staff Reports\Distributions Report\2022-2023\Mar-Apr 2023 Distributions Report



Social Media March 2023

Facebook & Instagram Overview — March 1-31, 2023

Reach
Facebook Page reach (3) Instagram reach (3)
5 O, 81 8 T 20.3% 4,891 T 52.6%
2.0K
8.0K
1.5K
6.0K
1.0K
4.0K
2.0K 500
0 0
Page and profile visits
Facebook Page visits () Instagram profile visits (i)
1,524 1+ 120 210 + ss8%
200 30
150
20
100
10
50
s’ n
New likes and follows
Facebook Page new likes (3) Mew Instagram followers (3)
63 T 5% 60 T 33.3%
6
4
4
2
2
0 0

Page 1



Social Media March 2023

Facebook Analytics: Content — March 1-31, 2023

All content
Recent content 1l Type Reach @ | Likes andreact... @ 1.
- <y 15,813 292
Tla-tur_e '“_Coza.s_t-B.l_ke Fest on Florida's... Post Boost post
ﬁ UC IVig ! Jar
. : 7.973 171
Th.e per‘l’ed :—v_a;.a_ to end a day in We... Post Boost post
ﬂ > vial £C FRELE )
Margo's Blueberry Farm - From Bar... Post Boost post 6.375 241
ﬂ Fri Mar 10, %:00am
A ; 6091 248
lee 38th ,ﬂarwr_wl_Jfa!- Artinthe Park' 2. o Boost post
m Make plans for the 38th Annual Art... Post Boost post 5347 165
o - Th ar 2 7T00am
¢ o - 3,684 207
E:l! RustedJadEArt Collective on Flori... 5, Boost post
n Fri lar 3, >:3am
Thic et has e et _ _ 3,557 42
e e Post Boost unavailable
ﬁ 3 5 ]
Bl Will McLean Music Festival 2023 o 2851 >0
’3}4’: T “ DPost Boost post

Boost post

Nature Coast Bike Fest on Florida's Adventure Coast
March 7, 2023 at 9:10 AM

ID: 508199728390214
Interactions
|ﬁ 292 reactions

P 68 comments A 163 shares

Performance
Reach @ Reactions, comments and sh... O] Results (O]
15,813 worst = 523 worst | o 180 Worst | et

This post reached more Accounts Center
accounts than 96% of your 50 most recent
Facebook posts and stories.

Reach 15813

This post received mere reactions,
comments and shares than 96% of your
50 mest recent Facebook posts and stories.

Reactions 292
Comments 68
Shares 163

This post received more link clicks than
88% of your 50 most recent Facebook
posts and stories.

Link clicks 180

Page 2



Social Media

Performance

Reach @

7,973 Worst I et
This post reached more Accounts Center

accounts than 92% of your 50 most recent
Facebook posts and stories.

Reach 7.973

Boost post

The perfect way to end a day in Weeki Wachee! i @ With its peaceful views ...
March 26, 2023 at 1:00 PM

1D: 317073843960460
Interactions

1l 171 reactions @ 7 comments A 39 shares

Reactions, comments and sh... @ Results @]

217 viorst N -+ -

This post received more reactions,
comments and shares than 90% of your Link clicks -
50 most recent Facebook posts and stories.

Reactions 171
Comments 7
Shares 39

Performance
Reach @
6;375 Worst | Best

This post reached more Accounts Center
accounts than 92% of your 50 most recent
Facebook posts and stories,

Reach 6375

Margo's Blueberry Farm - From Bark to Berries
March 10, 2023 at 12:00 PM

10: 508010824875771

Interactions

1l 241 reactions W 32 comments A 57 shares
Reactions, comments and sh... ® Results 0]
330 wors: || === 7 Warst Best

This post received more reactions,
comments and shares than 92% of your
50 most recent Facebook posts and stories,

Reactions 241
Comments 32
Shares 57

This post received more link clicks than
20% of your 50 most recent Facebook
posts and stories,

Link clicks 7

Page 3



Social Media

Pinterest Analytics — March 1-31, 2023

Pinterest activity

Impressions o Engagements o Total audience @ Engaged audience [i]
9.11k T 29% 349 T 14% 6.66k T 28% 280 T 13%

Performance over time

Metric | Impressions v (] Splitby | No split v
500

375

250

125

Mar 1 Mar 5 Mar 9 Mar 13 Mar 17 Mar 21 Mar 25 Mar 29

Metrics Total impressions @

Total == 9,114
Top Pins
Sorthy | Impressions v O Pins created in the last 30 days @ 3/1/2023 - 343172023 @

Pin Type Source Format Total impressions 4 @

Happy #ManateeMonday! This ‘seac... QOrganic Your Pins Standard 5162 Promote

11 Florida Springs The Kids Will Be B... Organic Your Pins Standard 394 Promote

Watch for Manatees on Florida's Adv... Organic Your Pins Standard 364 Promote

Mary's Fish Camp Organic Your Pins Standard 253 Promote

8 |G: @paradiseplaygrounds "NJoy ... Organic Your Pins Standard 197 Promote

Mermaid Memories Organic Your Pins Standard 194 @ View

You Shaould Have Your Next Photo Sh... Organic Your Pins Standard 159 Promote

Florida Nature Coast Bike Fest Organic Your Pins Video 106 Promote -

50 rows @

Top boards
Sort by | Impressions v 3/1/2023 - 3/31/2023 @

Paddler’s Paradise 5.29k Feelin’ Florida 797 Nature's Place to Play 686
122 Pins Impressions 303 Pins Impressions 418 Pins Impressions

Page 4



Social Media March 2023

Twitter Analytics — March 1-31, 2023

Mar 2023 - 31 days

TWEET HIGHLIGHTS
Top Tweet camed 306 impressions

Unveiling of 'Nico & The Velvet Underwater'
For The Mermaid Tale Trail ...
youtu.be/uRpLBt6wZ 1w via @YouTube

L

View Tweet activity

Top Follower foliowed by 334 people

Lise

“The average dog is a nicer person than the average
person.”

View profile

View all Tweet activity

Top mention eamed 51 engagements
Halo The Golden Retriever f

| [Pk

Having a fun time with Momma on the
#MermaidTaleTrail at @adventure_coast
$ pic.twitter. comH?povIHGgq

View Tweet

Top media Tweet camed 217 impressions

The perfect way to end a day in Weeki
Wachee! ¥ @ With its peaceful views on
the Gulf of Mexico, Pine Island Beach Park
is the perfect spot to relax on
#FLAdventureCoast.

#8i: |G hillsandhollers_photography
pic.twitter.com/XBGHqCOsRF

Wiew all Tweet activity

View Tweet activity

MAR 2023 SUMMARY

Tweets

28

Profile visits

142

New followers

Tweet im

pressions

2,455

Mentions

7

Page 5




Social Media March 2023

Instagram Analytics — March 1-31, 2023
OVERVIEW

Overview

You reached +52.5% more accounts compared to
Jan 29 - Feb 28

Accounts reached 4,891

+52.5% ?
Accounts engaged 356 5

+53.4%
Total followers 3,471 5
Content You Shared See all

Posts 5 >
Stories 1 >
Reels 17 >
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Social Media March 2023

Instagram Analytics — March 1-31, 2023
Top Content 3
REACH Based on reach

4,891

Accounts reached

+52.5% vs Jan 29 - Feb 28

Followers and non-followers
Based on reach

Mar 2

’ Profile Activity @ 215

950 3,941
Followers ® ® Non-followers Profile Visits 210
+45.8%

You reached +76.4% more accounts that weren't following you

compared to Jan 29 - Feb 28 External link taps 5
+150%
Content reach ©® See all Email Button Taps 0
0%
Reels
] 3,582
Call Button Taps 0
Posts 0%
[ ) 2,277
Stories
o 101
Videos
[ ] 101
® Followers ® Non-Followers
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Social Media March 2023

Instagram Analytics — March 1-31, 2023
ENGAGEMENT

356
Accounts engaged

+53.4% vs Jan 29 - Feb 28

Followers and non-followers
Based on accounts engaged

163 193

Followers ® ® Non-followers

You engaged +114%% more accounts that weren't following you
compared to Jan 29 - Feb 28

Content interactions ® See all

675

Content Interactions

+47.3% vs Jan 29 - Feb 28

Reels Interactions
vs Jan 29 - Feb 28

Likes

Comments

Saves

Shares

Top Reels

Based on likes

+88.9%

463

358

34

15

56

Video Interactions 5
vs Jan 29 - Feb 28 +150%
Likes 4
Saves 1

Mar 3 Mar 2 Mar 6 Mar 28
Post Interactions 207
vs Jan 29 - Feb 28 0%
Likes 166
Comments 7
Saves 5
Shares 19
Top Posts >
Based on likes

Mar 25 Mar 22

Mar 3
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Social Media

March 2023

Instagram Analytics — March 1-31, 2023

FOLLOWERS

3,471

Top Locations
of your followers

Cities Countries

Followers
Growth
® Qverall 38
® Follows 60
® Unfollows 22
6
4
2
0
-2
Mar 1 Mar 16 Mar 3
Age Range
of your followers
All Men Women
1317
0.4%
18-24
1) 4%
25-34
O 21.2%
35-44
iy 31.7%
45-54
| 22%
55-64
R 13%
65+
- 7.3%

Spring Hill
— 12.4%
Brooksville
= 4%
Tampa
5] 1.9%
Jacksonville
B 1.6%
Saint Petersburg
) 1.2%
Cities Countries

United States
=y 94.1%
Nigeria
b 0.7%
United Kingdom
) 0.6%
Brazil
) 0.5%
Canada

0.4%
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Social Media March 2023

Instagram Analytics — March 1-31, 2023
FOLLOWERS - CONTINUED

Gender
of your followers

67.4% ‘ 32.5%
Women @ ® Men

Most Active Times

Hours Days

.3 Tuesdays >

6a 9a 12p 3p bp 9p

Most Active Times

12a 3a

Hours Days

Tue Wed Thu Fri Sat Sun Mon
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Social Media April 2023

Instagram Analytics — April 1-30, 2023
ENGAGEMENT - CONTINUED

Engaged audience @

Top cities

Spring Hill

[Em—] 21.2%
Brooksville

— 15.9%

North Brooksville
® 4.4%

Weeki Wachee
B 2.6%
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Social Media April 2023

Instagram Analytics — April 1-30, 2023

Gender
FOLLOWERS of your followers
3,491
Fo"owers 67.4% 32.5%
Women @ ® Men
Growth
e QOverall 43 Top Locations
s Follows 65 of your followers
e Unfollows 22 . .
Cities Countries
Spring Hill
15 — 12.1%
- Brooksville
» 4.1%
S Tampa
A pA_ i :
0]
Jacksonville
6} 1.6%
=h
ABFY Anr1a Al Saint Petersburg
) 1.2%
Age Range

of your followers Top Locations

of your followers
All Men Women

Cities Countries

13-17
) 0.5%
United States
18-24 ] 93.9%
3.8%
- Nigeria
25-34 ) 0.7%
— ) 21.3% .
Brazil
35-44 ) 0.6%
e 31.8% . )
United Kingdom
4554 ) 0.6%
[ 22%
Canada
55-64 0.4%
— 13%
65+
= 7.3%
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